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Sculptured Rock is your natural 
choice for a permanent and 
beautiful landscape. 


KeyStone® retaining walls are designed to function 
beautifully for a lifetime, providing long term savings 
compared to timbers which will deteriorate. 


There are no metal members in KeyStone to rust 
away, such as found in timbers. 


No cumbersome tools, mortars, cutting or preservati 
treatments are required with KeyStone, and the wal 
goes up in half the time of old methods. 


Build it to last! 


+ Individual concrete units locked together 
with fiberglass dowels. 
+ Available in 8" or 4" high mini-units. 


+ Choice of face, color and texture. 
KEYSTONE; * Strong, permanent and maintenance free. 


STERIL WALL EYETEUA * Quick and easy installation reduces labor. 


BEST 
Manufactured in this areaby BLOCK COMPANY 


(800) 782-7708 + P.O. Box 1000 + Butler, Wi 53007 + (414) 781-7200 : In Chicago (312) 782-5379 


Cooperation 


(ko-op-e-'ra-shen) 1: the act or process of working with another or others. 
2: the act of associating with others for mutual - often economic - benefit. 


Webster defines it as working with others 
„we say it's working with youl! 
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wisconsin Pipe Trades Produce. 


P.O. BOX 296 NEKOOSA, WI 54457 * PHONE (715) 325-2323 
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Specifying natural 
gas with copper 
tubing and 
energy-efficient 
designs for bigger 
rebates can lower 
total construction 
costs. For more 
information, 

call your local 
natural gas utility. 
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Warping, cracking, paint peeling-the same 


old trim problems. 


THE SOLUTION: 
G-P Prmelrim: 


Thesame old trim problems are no problem for Primelrim™ The end result: superior performance and versatile 
Primélrim is a premium engineered trim product that beauty for your homes, and savings for your bottom line. 
offers you the superior performance of premium trim at © learn more about G-P Primeltim, 
an installed cost competitive with commodity trim. ¥ 
m Proven in over four years of lab and field tests. call Madison 608-241-3874, Milwaukee 414-464-7900. 
m Factory-applied, oven-baked prime coat saves on- £ š m 
site priming. = 
m 14 lengths allow fewer joints, easier handling and Solve It with G P 
installation. 
m No knotholes or irregularities-waste is reduced. 
m Paint can't crack at finger joints, because there ig. ifi 
are Georgia Pacific 


PrimeTrim” and "Solve it with G-P”’ are trademarks of Georgia-Pacific Corporation 
©1991, Georgia-Pacific Corporation. Alll rights reserved 
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WISCONSIN ARCHITECT serves the design and construction industry in Wisconsin with 
circulation to Architects, Engineers, General Contractors, Business and Interior Designers, 
Landscape Architects, Certified Planners, Developers, Specifiers, Construction Managers, 
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You're responsive to your customers. And at Wisconsin 
Bell, we're responsive to them, also. 

Which means if a problem should arise, you'll get a quick 
response from us — we'll repair or replace your Wisconsin Bell 
public phone at no cost to you. Response like that has helped us 
provide dependable, reliable service to public telephone agents 
for over 100 years. 

Wisconsin Bell. We're everything you want in a public 
telephone. For more information about Wisconsin Bell public tele- 
phones, call 1-800-924-2772. 


@) Wisconsin Bell 


AN SÎMERITECH COMPANY 


© 1990 Wisconsin Bell 


Guidelines 


One of the challenges of residential design is to discover what our 
A house is a place to live. 
clients want, but don’t tell us. I’m not referring to the expected things 
A home is your place to live. 
like rooms, sizes and budgets, but rather to their feelings. Until we 
have access to this private sanctum of wants, wishes, memories, dreams 
and fantasies, we can not totally understand our clients, let alone their 
image of their house. 
Access is a privilege which needs to be taken seriously and treated 
sensitively, We need to ask the right questions to expose the guarded 
idiosyncrasies that are the essence of the design. The realization and 
integration of these feelings is what gives the house its personality, and 


this is precisely the ingredient that will transform it from a house to a 


home. 


Valentine J. Schute, Jr., AIA 
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MASTERPLOT a 


| | Associate Member of ASID & WSA 
Hard Copy Solutions For The Computer Graphics Environment Seeks space in architectural firm 


Qualifications: 
University degree in related art & design 


j Advanced study in restoration 
W | S C O N S | N S O N LY Practicing in Madison since 1982 
L A E R Requirements: 

Approximately 120 sq. ft. with natural light 


Opportunity to modify space with 
H BR shelves and work surface 
Electrical and telephone hook-ups 
CAD | JSI RS I would offer: 
Consultation with your clients on matters 


relating to interior design 


Provide access to trade accounts and 
Merchandise Mart showrooms 


Refer clients in need of 


<> MASTER BLUE PRINT INC. in 


To discuss this further call: 


MADISON MILWAUKEE FOX RIVER VALLEY 238-4190 
(800) 873-7238 (800) 253-7238 (800) 283-7238 


IMPORTANT NOTICE 


FREE COMPUTER DESIGN SERVICE 
FOR MASONRY WALLS 


| THE WISCONSIN CONCRETE & PRODUCTS ASSOCIATION IS 
| OFFERING A NEW SERVICE WHICH WILL ANALYZE OR 
| DESIGN MASONRY WALLS FOR LOW, MID OR HIGH RISE 
BUILDINGS. THIS SERVICE IS OFFERED FREE TO DESIGN 
PROFESSIONALS—ARCHITECTS AND ENGINEERS—IN 
THE STATE OF WISCONSIN. 
DATA PROVIDED: The program will check resisting moments 
limited by steel stress, masonry stress and deflection of 
the wall. It also checks shearing resistance limited by 
shear stress and bond strength and checks flexural com- 
pressive stresses, both allowable and actual. Once the 
stresses have been determined, the programs will check 
various masonry configurations to arrive at the con- 
figuration which would be the most economical 
construction. 


CALL OR WRITE TODAY FOR COMPLETE INFORMATION 


1-800-722-4248 Cc 
RICHARD H. WALTER, P.E. Wisconsin 
Concre! 


EXECUTIVE DIRECT ne 
E DIRECTOR VECINA Masonry Association 


P.O. Box 339 + Valders, WI 54245 + 414-773-2888 © 1-800-722-4248 © FAX: 414-773-2823 
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Project 


Private Residence 


Location 


Winona, Minnesota 


Architect 


Schute-Larson Architects, Inc. 


General Contractor 


McNally Builders 


The challenge was to create an 
open, comfortable, light-filled 
house that blended into the site. 
The plan needed to accommodate 
the personal time of two teenage 
daughters and the parents, as well 
as the togetherness of family 
activities. 


The site is a beautiful, unmolested 
Minnesota coulee enclosed on 
three sides by heavily wooded 
bluffs. The north end opens to 
views of the Mississppi River 
valley. The 40 acre site is covered 
with native oak, hickory and birch 
trees. 


The third fully developed concept 
satisfied the owner’s sense of 
home by adopting a Prairie Style 
motif. The plan is zoned into 
three distinct, yet connected, 
spaces to house the daughters, the 
parents and the family. These 
zones are distinguished by their 
differing levels, which relate 
directly to their location on the 
hillside. The offset connections 
create a variety of interesting 
spaces and help break down the 
scale of the home. 


Floor Plan szin 
ind k 


Each zone is capped by a hip roof 
with broad overhangs. The natural 
wood and ash colored stucco of 
the exterior is detailed to band 
together the three zones. The pro- 
jecting decks and balconies boldly 
declare their heritage. 


Photography: Roger Grant 
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Project 


Loft Apartment 


Location 


Milwaukee, Wisconsin 


Architect 


the Zimmerman Design Group 


This project is as close as one can 
get to habitation with interior 
only—no exterior. 


The fifth floor of an old 
downtown warehouse has been 
transformed into a gallery and loft 
residence for two, with an area of 
6,000 square feet. Part of the 
challenge was using existing win- 
dows, south and east overlooking 
Lake Michigan and the city, and 
small windows to north and west 
with views of other warehouse 
buildings. 


Visitors to this upper level are 
greeted by a southern entry 
garden, which provides a living/ 
working growing space, in contrast 
to the cold steel, concrete, and 
glass of the central city. All in- 
terior spaces were designed around 
a collection of contemporary fine 
art, some pieces being over 
twenty-five feet long and up to ten 
feet high. Walls were angled; win- 
dows were removed and cranes 
were used to bring the artwork 
into the loft space. Lighting was 
specifically selected to enhance but 
not change original coloration. 
Floor changes in various areas 
were made to facilitate plumbing 
cores which are located on the 
north wall only. 


Photography: Howard Kaplan 
HNK Photography, Inc. 


10 Wisconsin Architect May/June 1991 


11 Wisconsin Architect May/June 1991 


NASA study shows 


Wat ait 4 twist on Indoor Plants Clean the Air 


Q They're Good 


cusmmgibuilding costs? Jor you Heath 


Tightly sealed offices are hostile 
environments with dangers lurking 
inside— formaldehyde and benzene 


Build with a sure thing. . . 


natural gas. Wisconsin fumes from furnishings, ozone from 
Natural Gas Company copy machines, cleaning solvent 
has rebates to help your 
business get off the 
ground. And, building 


fumes and radon. 


Working To 

in energy-efficiency Promote Indoor 
means long-term T Plants For 
savings. Find out how QLIAGE FOR Cleaner Air 

to create your own ne 
Blueprint for Savings; 


call (414) 637-7681. Phone (608) 274-8533 now 
for a design proposal or a quote 
on guaranteed maintenance 


€ INSTANT => 


BLUEPRINT te JUNGLE.’ 
FOR SAVINGS f UOLT 


| Blueprint for Savings is available to WN Plan On Savings, PLANT RENTAL AND SALES 
Commercial/Industrial customers only. Plan On Natural Gas. Since 1979 


Architects, engineers, contractors 
and bullding owners now have a 
silent partner to assure customer 
and tenant satisfaction. Acousti- 
Mat Installs between subfloor and 
Gyp-Crete underlayment to In- 
crease floor to floor sound control 
even with tile and wood. Specify 
Acousti-Mat for the long lasting 
pleasure of acoustical privacy 
during the life of the buliding. 


BY GYP-CRETE CORPORATION 


> 


*ask for specifications Including sound 
control test data. 


wT) 
eee | 
emet e || : 
JAPARTMENT | | Milwaukee: 


Acoustical Floors 
of Wisconsin, Inc. 
(414) 367-3306 

QU Madison: 
“ ee D&M Construction 
Eu Se j (608) 222-0944 


Superior Gypsum Floors 


ef ; Green Bay: 
= (414) 336-7225 
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by Patricia S. Algiers, Gene Eggert, AIA 
& Robin Eggert 


Planning and Designing 


a Law Office 


uddenly, you realize how 

bad your law office situa- 

tion really is. Your new 

partners have postage- 
stamp offices, your paralegals are 
working out of the copy room, 
and your conference room reeks 
of liverwurst because you have no 
lunchroom. You have no room for 
people, much less a functional 
library or legal research terminal. 
And worse, you still haven’t found 
the client file that’s been missing 
for two days! 


The first step in solving your law 
office design problem is recog- 
nizing that you have one. Now 
bring it up to the key management 
team in your office. 


Create an internal team 
Appoint a partner to chair a 
design commitee to investigate the 
problem—the fewer people, the 
better. It is critical that your 
recuiting and support staffs are 
represented. In addition, this com- 
mittee has decision-making 
authority with one partner in 
charge. Set a deadline for the 
committee to: 

1) Prepare a written statement of 
the specific problems, for example, 
out of space, unmet technology 
needs, excess growth, office does 
not project desired image. 

2) Evaluate the office’s present 
size in terms of practice groups, 
partners, associates and support 
staff, then anticipate its two- and 
five-year growth. 

3) State how the firm wants to 
portray itself to clients, recruits, 
attorneys and administrative staff. 
This frank assessment should 
determine ‘‘who’’ the firm is now 
and what changes, if any, will 
create the desired image. Image is 
not merely the office decor, but 
the receptionist’s personality, the 
partners’ community involve- 
ment—all the human variables. 
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4) Present this information to a 
partnership meeting to get the 
partners’ consensus that these 
problems exist and need to be ad- 
dressed within a specified time. 
The partnership then should 
authorize the committee to employ 
a design professional to help solve 
the problems the committee has 
identified. This up-front planning 
is critical to implement your pro- 
ject efficiently and economically. 


Choosing a design 
professional 

To find the right design firm for 
you, ask for recommendations 
from other law firms and talk to 
friends and acquaintances who 
have worked with architects/ 
designers. In checking references, 
see if consultants are members of 
The American Institute of Archi- 
tects and/or the American Society 
of Interior Designers. Membership 
in these organizations means that 
the architect/designer subscribes to 
a professional code of ethics and 
has access to a variety of profes- 
sional and technical resources. 


Make a list of three to five design 
firms. Call them, describe your 
project and, if they are available, 
request literature outlining the 
firm’s qualifications and ex- 
perience. The materials you receive 
might include a letter of interest, 
brochures, fact sheets, photos of 
past work and biographical 
material about key personnel. 
Looking beyond the brochure’s 
style, determine which firms have 
the capabilities and experience you 
need. Narrow your list to two or 
three firms that you will interview. 


Interviewing Designers 

The interview is important because 
it allows you to meet the people 
who will design your project and 
to see if the chemistry is right. 
You will be working with the 
designer for a long time and you 
want someone with whom you feel 
comfortable. 


In the interviews, present the pro- 
blems your firm has outlined and 
ask the designers to respond by 
referencing past experiences in 
light of the problem scenarios you 
describe. To objectively view the 
firms, make a standard interview 
sheet of questions including: How 
busy is the firm? Who will handle 
the job? What is the firm’s design 
philosophy? How will the firm 
approach your project? How inter- 
ested is the firm in your job? 
Review and discuss the budget for 
your project. Before making a 
final selection, ask for references 
from past clients and have the 
design firm take you to see a com- 
pleted project. 


The designer’s fees should be ap- 
propriate to the scope and services 
provided. How designers charge 
can be confusing because there is 
no set fee for a particular type of 
project. Fees are established in a 
number of ways depending on the 
sort of project and the amount 
and nature of services best suited 
to your needs. 


Some projects are best done at 
hourly rates, others on a stipulated 
sum per square foot. Some 
designers charge a fixed fee; others 
charge a percentage of construc- 
tion costs. Discuss how the 
designer expects to establish the 
fee for your project. 


Once you have decided on the 
right designer, you are ready to 
write the terms of your agreement 
on the scope of work, services, 
schedule, construction budget and 
compensation. The American In- 
stitute of Architects and American 
Society of Interior Designers have 
developed a variety of standard 
contract forms that are used 
industry-wide. 


Establish control points for the 
project by clearly defining com- 
munication lines, with one contact 
person from your firm’s team and 
one from the design team. Next, 
set a timetable to include 
meetings, information gatherings, 
dates and points when critical 
decisions must be made. 


Defining the design phases 
Identify and define the phases in 
the design process specific to your 
project. The following menu of 
services may be applicable to your 
situation (assuming that your 
planned office space will be leased 
tenant space). Your options 
include: 


Programming. Programming is a 
detailed assessment of how a firm 
operates now and how it will 
operate at projected points in the 
future, usually two and five years. 
The design team considers the 
nature of the firm’s practices, 
staff composition and size, sup- 
port staff needs, conference 
facilities, libraries, filing and any 
other variables specific to a given 
firm by conducting interviews with 
attorneys, support staff and 
library personnel. The program- 
ming process is put into a docu- 
ment that translates your needs in- 
to square-foot requirements to use 
when evaluating specific building 
sites. This is a designer’s key tool 
for any plan and design. 
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Space planning. The amount of 
necessary space delineates re- 
quirements and working relation- 
ships on a plan that shows ad- 
jacency and, if you’re working 
with multiple floors, vertical stack- 
ing requirements. The designer 
considers the ‘‘givens’’ of a 
specific building, such as bay 
width and depth, window place- 
ment, entrances and exits, 
columns, staircases and common 
areas. Preliminary budgeting is 
prepared. 


Finish specifications. Once the 
color palette and building 
materials are selected, the decision 
is made whether to use standard- 
grade or upgraded materials. The 
designer can select materials that 
are beautiful and durable, saving 
on frequent maintenance and 
replacement cost. 


Lease negotiations, The designer 
helps prepare the workletter, 
which is a lease attachment that 
spells out where and in what 
quantity specific building materials 
are used. This workletter is in- 
strumental in holding the lessor to 
its responsibilities in providing the 
buildout that the lease represents. 
The lessor negotiates with the 
lessee using the final space plan 
and workletter addendum and 
lease attachments. It is critical to 
conduct a thorough analysis of the 
lease’s value. This can be the 
greatest area of cost savings for a 
law firm that is relocating or 
renovating. 


Design development and construc- 
tion documentation. The space 
plan becomes three dimensional in 
this stage. Interior architectural 
schematics are worked out to 
relate to the two-dimensional space 
plan. Elevations, custom cabinetry 


and details are worked into the 
plan. In most tenant buildout 
situations, the design development 
and construction documentation 
happen concurrently. Construction 
documentation is the detailed 
drawings and specifications that 
the contractor will use to establish 
actual construction cost and build 
the project. These drawings and 
specifications become part of the 
contract. 


Bid negotiations. The lessor puts 
the construction documents out 
for bids. Often, an owner has an 
ongoing relationship with a par- 
ticular general contractor. How- 
ever, it may be in your best in- 
terest to insist that the project is 
bid competitively. The design firm 
acts as an agent in the bid pro- 
cess, preparing the bid documents, 
invitations and instructions to bid- 
ders. While the designer can 
recommend contractors and assist 
in the bidding process, you make 
the final decision. During this 
time, the design firm also will bid, 
negotiate and, if necessary, 
schedule mock-ups of new furni- 
ture to be purchased. Furnishings 
with long lead times should be 
ordered now to ensure timely 
delivery. 


Construction. Upon awarding con- 
tracts to the general contractors 
and subcontractors, the tenant 
space is built out, moving the pro- 
ject from the abstract to reality. 
Plan at least eight weeks for the 
buildout. In the case of intricate 
interior architectural details, 16 
weeks may be more appropriate. 
The designer approves all con- 
struction pay requests and change 
orders and keeps you informed of 
the project’s progress. 


Field inspection. The architect will 
visit the site to verify that the pro- 
ject is being built according to 
plans and specifications. While the 
designer observes construction, the 
contractor is solely reponsible for 
construction methods, techniques, 
schedules and procedures. The 
contractor supervises and directs 
the project’s construction work. 


Punch list. Prior to moving in, 
and at the time of substantial 
completion, the designer visits the 
space and notes any nonconformi- 
ty on a punch list. The contractor 
must complete the punch list 
items, but not necessarily before 
the move in. Final payment, to the 
contractor is withheld until these 
discrepancies are corrected. 


Moving in. Moving typically is 
planned for a weekend or a holi- 
day so that telephone and data 
systems can be installed and tested 
and personnel are well situated by 
the next business day. The move 
coordinator’s role and responsi- 
bility is important; the process 
must be scheduled months in 
advance. Budget extra help and 
security for the move. What can 
go wrong will go wrong—move 
coordinators must think on their 
feet. 


Before moving you should have 
ordered stationery, cards and iden- 
tifiers with your new numbers. 
Send announcements to your 
clients, prospective clients and the 
media. Notify post offices and 
utilties. Plan your open house no 
sooner than three months after 
moving to work out the bugs, 
receive any delayed furniture and 
apply all finishing touches. 
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Conclusion 

How have you benefited from an 
effective design plan? Your office 
effectively conveys your image— 
whether conservative or contem- 
porary—to your clients, who are 
greeted by a receptionist and 
seated in your well-planned lobby. 
Leading them to one of your 
beautifully appointed conference 
rooms, your clients are impressed 
with the smooth order, the 
uniform color scheme and the rich 
quality of your furniture and fur- 
nishings. You easily retrieve their 
files from the efficient filing sytem 
and begin your meetings. 


Too good to be true? Not with a 
little good design and planning. 


Related reading on law office 
design 

Improving the Law Office: Prin- 
ciples for Design is available from 
Publications in Architecture and 
Urban Planning, Center for Archi- 
tecture and Urban Planning 
Research, UW-Milwaukee, P.O. 
Box 413, Milwaukee, WI 
53201-0413. The publication’s cost 
is $8.50; prepayment is required. 
To order, write to the address 
above or call (414) 229-6165.WA 


EDITOR: Gene Eggert, AIA, is 
president of Architectural Designs, 
Milwaukee. Patricial S. Algiers, 
ASID, is president of Patricia S. 
Algiers & Associates Inc., a design 
firm in Whitefish Bay. Susan 
Hayes Algiers and Robin H. Eg- 
gert, project manager, Architec- 
tural Designs, also contributed to 
the article. This article was 
reprinted from the November, 
1990 issue of Wisconsin Lawyer. 


Let Fly Ash 
do great things 
for your concrete. 


Fly Ash can do some great things for concrete. It can make it 
stronger and more workable; it can increase density; it can 
increase resistance to leaching, acid or alkali attack. 


Powder-fine Fly Ash also has great lubricating effects. It 
makes concrete easier to pump, flow and finish. It fills forms 
completely. Gives you sharper, chip-resistant edges and fine 
details. And since Fly Ash concrete takes less water, 

it's more impervious. 


The best thing is, Fly Ash does all this for your & 
concrete without costing you more. 


Fly Ash suitable for use in concrete is available 
from Wisconsin Public Service’s Weston III 
power plant. Careful monitoring and regular 
lab testing assure the best quality Fly HA \ 
Ash possible. We will provide design zi 
assistance to convert your con- 
ventional mix to an equivalent Fly | : 
Ash mix. / x r 
For more information contact 
Charlie Severance, PE., at the 
Wisconsin Public Service 
Corporation address below. 


Fly Ash. Just what you need for 
better concrete at lower cost in 
foundations, garages, drive- 

ways, floors, walls, pools, / & 
and roads. Let Fly Ash do 
great things for your ar i 
concrete! 


WISCONSIN PUBLIC SERVICE CORPORATION 


PO. Box 19001, Dept. 60M, Green Bay, WI 54307-9001 
414-433-1257 


Project 


a eee eee eee eee rere al 
Retirement Center and Infirmary 


Location 


Oshkosh, Wisconsin 


Architect 


Hammel Green and Abrahamson, Inc. 


General Contractor 


Oscar J. Boldt Construction Co. 


Franciscan Courts is designed as a 
retirement and healthcare facility 
for 60 elderly Franciscan nuns. 
The design is based on medieval 
structures in Europe where many 
of the older residents began their 
lives. Three elements are highly 
symbolic—a gabled chapel, a bell 
tower, and a cloistered walk and 
garden. The last links the dining 
hall with administrative offices 
and meeting hall. 


This facility is located in flat farm 
fields with a small scenic creek 
flowing immediately west of the 
building. The retirement area ac- 
commodates 30 sisters in four 
‘‘houses,’’ each designed for seven 
or eight residents. Each U-shaped 
house embraces a garden and con- 
tains a common kitchen, dining 
room and living room. This plan 
encourages congregate care with 
the sisters watching out for one 
another. 


Another 30 residents live in the in- 
firmary in three separate wings. 
They share an adjacent atrium, a 
large skylit space which contains 
plants and extensive seating. This 
cloistered area becomes an activity 
and social center, particularly in 
winter, for all 60 residents. 


Photography: Shin Koyama 
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Project Country Residence 
Location Waukesha, Wisconsin 
Architect 


Jenk Architecture and Design 


General Contractor 


Lawrence W. Babb 


On rolling hills covered with 
forests of oak and overlooking 
valleys and fields and farmlands, 
this house was built on the highest 
point. The family of three, with 
frequent weekend guests, consider 
it a retreat from city life. 


Requirements were for optimum 
viewing of scenery, the four 
seasons, and sun movement 
throughout each day. Therefore, 
decks and windows are designed to 
take advantage of the south and 
west slopes of the site. The 
transparency of the first floor plan 


allows visibility of exterior in 
every direction. The living room 
continues through a window wall 
onto a large deck. 


Second level is reached by two 
stairs, one a spiral stair linking 
pool and exercise area with all 
levels. A deck or screened porch is 
available on each side of the house 
giving flexibility to all wind and 
weather conditions. Drama is add- 
ed at night by indirect landscape 
lighting surrounding the house and 
along driveway as it curves its way 
through birch, oak and sumac. 


Photography: Christene Jenk, AIA 
& Steve Poast 
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For Brick 
as well as 
Concrete 
everyday is 


ALMO 


CALLAO 
608°251*5255 


632 W. WASHINGTON AVE 
MADISON, WI 53703 


Company 


Contractor Supply Center 
7200 South 10th Street, Oak Creek, Wisconsin 


414/764-8700 Toll-free 1-800/686-8401 


GARDENING 
& LANDSCAPING 


We seek manageable 

solutions to your 

Poast Commercial landscape needs, 
Photography with careful attention 
3742 Pleasant Lake Rd. to function and 


East Troy, WI 53120 
414-642-3743 aesthetics. 


STEVEN T. POAST, CPP 


Specializing in Quality CALL 957-2422 
Architectural Photography 
Architect: Jenk Architecture & Design 
Gran on pane 16. P.O. Box 3125 


Madison, WI 53704 
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by Grace B. Stith 


simple but elegant 

Madison home is the 

result of teamwork 

design in a recent 
renovation, with each designer 
having free reign over a portion of 
the project. Communication and 
sensitivity made the project work 
successfully. 


The original house, built in 1959, 
offered its owner many admirable 
features, including privacy plus a 
close relationship between house 
and grounds. Changes made by 
the discerning owners in 1990 
reflect society’s changes in taste, 
style and living requirements. 


Owners Beverly, an interior 
designer, and Dr. Richard Arm- 
strong considered a variety of 
alternatives before choosing to 
renovate. Her great complaint was 
the poorly planned main entrance 
far from the driveway on the deck 
side of the house. The aging roof 
was also constantly needing atten- 
tion. Other arguements for 
renovating were the country-like 
view afforded by the natural 
wooded hillside and the neighbors. 


The Armstrongs did not need 
much more space, although two 
children still live at home. There is 
sleeping and recreation space in 
the walk-out basement level. More 
bathroom space, an exciting open 
space for living, dining and cook- 
ing, a workable traffic pattern, 
and a more interesting facade were 
their priorities. Choosing their 
team of helpers was done com- 
pletely by word-of-mouth recom- 
mendations from friends and ac- 
quaintances. It worked well. 


“I could never have come up with 
all these ideas on my own,’’ says 
Armstrong. Architect Ross Potter, 
AIA did all the exterior planning, 
thus creating completely new in- 
terior spaces for her to work with. 


The Metamorphosis of a 
Renovated Home 


Dining space with a curved bay 
window was achieved by pushing 
the front wall out toward the 
street. The old carport became an 
open courtyard paved with English 
style gray cobblestone bricks lead- 
ing to a new front entrance with a 
new garage beyond. Original walls 
were changed but little. It was the 
new raised sloping roof which 
completely transformed the small 
house. The new ‘‘stucco’’ with 
gray stained redwood siding com- 
pleted the transformation. 


A small corridor kitchen with 
cubicle style walls is a part of the 
greater space around it. At the 
back of the house a third bedroom 
and small 1950s bathroom were 
converted to luxurious master bath 
plus powder room. A southern 
deck opens off the master 
bedroom providing privacy and 
enjoyment of the wooded hillside 
not seen from any other part of 
the house. 


Builder Ed Wimmer was a part of 
the team. He took the plans from 
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the architect and used his skill in 
good workmanship. In her own 
planning for the interior, Arm- 
strong used great sensitivity. She 
allowed the spaces inside to 
become the main elements of 
design, choosing new pieces of 
furniture and accessories carefully. 
She designed the converted 
fireplace. It had been yellow brick 
and stone. All interior materials — 
tile, flooring, kitchen and 
bathroom details—were the work 
of the owner, including original 
oak floors stained off-white. 


Photo courtesy of The Kitchen Mart 
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Landscaping requirements were 
needed mainly for the street 
facade, courtyard, and the new 
deck off the master bedroom. Liza 
Lightfoot, with previous ex- 
perience in South Africa and 
England, was asked to design new 
plantings. She operates a business 
called Avant Gardening and 
Landscaping. 


Her philosophy is threefold. First, 
consider the style of architecture 
and keep the landscaping ‘‘in 
tune.” On the Armstrong house 
she stressed simplicity. Second and 
third considerations were to use an 
array of tones and to introduce 
some new and unusual plants 
chosen for unique texture and 
year-round interest. 


Lightfoot designed stone planters 
in front of the house to repeat the 
soft gray and beige coloring of 
house and courtyard paving. 
Sentry-like, a pair of corkscrew 
junipers flank the entrance to the 
courtyard. Inside the courtyard 
wall a long narrow Japanese 
theme garden has clumps of plants 
set amid blue-gray lakestone with 
chunks of old quarry stone. 
Sturdy yucca contrasts with fine 
textured sword-like blades of 
maiden grass. Sedum presents 
unusual bud formations from June 
through summer, and apricot 
blooms in fall. In early winter it 
stands erect in dried stage for con- 
trast with snow. She also chose 
Heuchera for its white bell shaped 
flowers and showy leaves of 
burgundy. The flowers and other 
plantings are like final jewelry 
added to a costume. 


The Armstrongs, in spite of the 
inconvenience of moving out of 
their house for four months, feel 
that they made the right decision 
in solving their housing needs.WA 


Photography: L. Roger Turner 


SMART MONEY. 
THE PIVOTAL PART OF ANY NEW 
CONSTRUCTION PROJECT. 


Hi youlre in the design or contracting Il when energy-efficiency measures trans- 
business, Wisconsin Electric’s Smart AW late into lower energy costs and higher 
Money For Business program can productivity and profits. 
provide added value to your service. ) To include Smart Money in your 

Contact us with your new con- Fe 4 next new construction project, or 
struction projects early on. We'll "A to apply for your Professional 
help you design and build more j À Design Incentive, contact 
efficient, comfortable, higher- ; Wisconsin Electric at 1-800- 
value facilities. And, we à = 4 544-7989. In the Milwaukee 
offer cash incentives to / gaggi ` area, call 221-4900. 


make it worth your while. 
Wisconsin 
Electric 


immediately, and later, F POWER COMPANY 


Your clients benefit 


SMART MONEY FOR BUSINESS PROGRAM 


CALL 221-4900. OUTSIDE MILWAUKEE, 1-800-544-7989. 


by Ken Dahlin, AIA 


he Innovations House is 

the product of an annual 

competition sponsored by 

Better Homes and 
Gardens, The American Plywood 
Association, Progressive Architec- 
ture, and Builder magazines. The 
requirements for this year’s home 
included that it be no more than 
2,200 square feet, be built primar- 
ily of plywood siding systems and 
be marketable for today’s move-up 
home buyer. Also, each year’s 
winning design is built in a city 
which varies year to year; this 
year’s location was Atlanta, 
Georgia. 


1 feel that maintaining the balance 
between the art of architecture and 
national marketability was prob- 
ably the most sensitive issue for 
me in this competition. How does 
one design a prototype mass- 
market house and yet give it 
distinction and architectural 
purity? And does one break from 
the past or imitate it? I saw in this 
competition an opportunity to 
make a statement as to what the 
middle class American home of 
the 90s could be and some of the 
ideals to which it should strive. 


An Award-Winning House 


First, I felt that blindly (or even 
consciously) imitating the past 

cut off the creative search for new 
expressions and forms, this being 
especially true with the potential 
that now exists in our age and the 
modern ideal heralded at the 
beginning of this century. But at 
the same time, I did not want to 
lose the timeless principles which 
the modern era so quickly shed 
itself from; principles such as cen- 
trality, heirarchy, the hearth, etc. I 
found the solution in the organic 
or Gothic principle, anchored in the 
hearth (in this case), yet flexible 
enough to grow out of function. 
And so, we have here a home that 
has a dynamic, assymetrical com- 
position yet has a heirarchy and 
balance rooted in the hearth which 
extends vertically through the roof 
and is the visible symbol of the 
home from the exterior. 


At the core of the interior, under 
the central skylight, the hearth 
gives focus to the great room, a 
place of family gathering. From 
this central public space, more in- 
dividualized and private spaces 
branch out at the periphery. 
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Above, and to either side of the 
hearth, are two corner windows 
from which one can peek down on 
the activities below. In these two 
upper rooms (a den and a bed- 
room) interior clerestories borrow 
light from the central skylight and 
at night cast light on the ceiling 
above the great room. 


As important as the sense of in- 
terior space is, a home also needs 
to be outward-looking and in con- 
text with its surroundings. At the 
rear of the great room is a large 
expanse of windows that look out 
to the back yard. Fortunately the 
site selected in this case has a 
dramatic view down a pine tree 
covered slope. In front, the house 
has far fewer windows to maintain 
privacy from the street. The two- 
car garage was placed between the 
street and the house to set up a 
transitional auto-court space and 
also to reinforce the heirarchy of 
roof forms ascending up to the 
chimney. 


Access from the street can take 
one of two paths. For the pedes- 
trian, a straight axial path lined 
with light bollards leads to the 
front door. For the auto, a curved 
driveway enters, crosses the 
pedestrian path, and then circles 
around to the garage doors turned 
90 degrees from the street. 


In keeping with the competition 
guidelines, wood is used through- 
out, from the all-wood foundation 
to the cedar shakes on the roof. 
The siding is a plywood lap siding, 
one of the newer products 
marketed by the APA. This con- 
sists of °° thick by 10” wide 
strips of exterior grade plywood 
that are lapped to create an 8” ex- 
posure. On the interior, generous 
use of frosted, clear sugar pine 
trim is used. The frosted or pick- 
led tint gives it a bright modern 
look without losing the natural 
quality of wood that paint would 
cause. Additionally, applied grids 
of 1x2 pine are used to create pat- 
tern and surface texture. Better 
Homes and Gardens referred to 
the overall effect as ‘‘90s 
Modern.” WA 


Photography: Rion Rizzo 
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THE ARCHITECT SERIES 
FROM PELLA. 

The Architect Series™ from Pella is the 

result of literally hundreds of 

hours spent listening to archi- 


tects talk about windows. 


We asked them to unshackle 
their imaginations, to forget about what was 
currently possible in the 
world of window design, and 
pretend they lived in a world 


without restrictions. 


What would they like to see? 
What we heard required us 
to create a whole new techno- 


logy for window design and 


manufacture. Windows have : 
never been made quite this way before. 
We believe The Architect 
Series represents the perfect 


fusion of both aesthetics and 


functionality in an energy 
conscious world. 

For more information 
about The Architect qe 


contact your local Pella : 


commercial representative. 
VE RHALEN 
OM Sr 


D I V LÉ 


Green Bay Madison Milwaukee 
1-800-242-1008 1-800-362-6601 1-800-242-6212 
Bob S littgerber Rick Duchrow Bob Erskine 
Jim Hopkins Dennis Kujawa 


Insurance 
From Your 
Angle 


When you want to buy insurance that's 
the best available for the architecture and 
engineering industries, it makes sense to 
work with someone knowledgeable about your 
profession's specific needs. At Klipstein. we've 
designed insurance programs for architects 
and engineers since 1978. In addition, we 

are Wisconsin's exclusive carrier of Design 
Professional Insurance Company (DPIC). 


Let's talk today. PLAN 


LIPSTEIN (> 


INSURANCE SERVICES, INC. 


216 N. Midvale Blvd. + Madison, WI 53705 
1-800-279-7181 


808 Merchandise Mart 
Chicago, IL 60654 
312/644-0510 


emide 
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by Patrick J. Meehan, AIA, AICP 


he City of Franklin is 

Milwaukee County’s fast- 

est developing commun- 

ity. Franklin is a 34.5 
square mile city located at the far 
southwestern corner of Milwaukee 
County. While Milwaukee County 
declined in population by over 
11% from 1970 to 1990, Franklin 
experienced significant gains in 
both population and physical 
growth. During this same period, 
Franklin’s population rose from 
12,247 to about 21,000. This 
growth represented a population 
increase of about 70%, thus dwar- 
fing the growth of other 
Milwaukee-area communities. 
Unlike many other rapidly growing 
communities and suburbs nation- 
wide, as well as in Wisconsin, 
Franklin’s officials have long 
recognized, since Franklin’s incor- 
poration in 1956, the importance 
of sound planning, design and 
growth management. This plan- 
ning tradition continues today with 
the creation of its unique com- 
prehensive master plan. The plan 
will effectively manage growth 
within the framework of the pro- 
tection of its remaining natural 
resources. 


Franklin provides a rich mixture 
of living styles formed, in part, 
through several planning and 
design typologies. These unique 
elements, which make up the total 
Franklin environment, have chal- 
lenged the city’s Plan Commission 
to use a variety of planning and 
design tools. These tools will help 
preserve and further enhance 
Franklin’s diverse community 
character which ranges from rural, 
to suburban, to urban village, to 
natural areas. 


The southern one-third of 
Franklin, which abuts the northern 
rural portion of Racine County, is 
also predominantly rural. This 
rural area of Franklin can boast 
that it is the only remaining area 
in all of Milwaukee County which 


A Master Plan for 
Wise Growth Management 


preserves state-recognized prime 
agricultural farmland and has 
done so under ever increasing 
development pressures. 


The northern two-thirds of 
Franklin is predominantly subur- 
ban in character. The suburban 
areas offer a variety of living 
styles from apartment to con- 
dominium and single-family 
detached dwelling on lot sizes 
ranging from 10,000 square feet to 
over one acre in area. Con- 
tributing to this suburban 
character is the significant 
development Franklin has ex- 
perienced along the Highway 41 
corridor on its eastern border, the 
development of its city-owned 
Franklin Industrial park, and 
other small commercial, industrial 
and institutional developments. 


Franklin even has a historic 
“village” type of environment. 
The old unincorporated Village of 
St. Martins, located near its 
western border with Waukesha 
County, was settled around a 
Roman Catholic mission in about 
1847. This area has remained a 
viable residential area since that 
time. 


In terms of natural areas to be 
preserved, Franklin has 1,606 acres 
of wetlands, 1,417 acres of 
woodlands and about 220 acres of 
water areas. These features repre- 
sent almost 15% of the entire 
Franklin area. Franklin residents 
and officials have deep concerns 
over their continued preservation; 
not only for the maintenance of 
public health and welfare but also 
since these features form a signifi- 
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cant basis for both Franklin’s 
identity and character. 


In 1965, Franklin prepared its first 
comprehensive master plan. This 
plan served as the basis for the 
creation of modern zoning ordin- 
ance for Franklin. From the late 
1960s through the late 1980s, 
Franklin prepared, with long- 
standing technical help from the 
Southeastern Wisconsin Regional 
Planning Commission (SEWRPC), 
a significant number of detailed 
small area and neighborhood 
plans. Those plans were followed, 
and amended as necessary, during 
this period. 


In 1989, Franklin retained the firm 
of Lane Kendig, Inc. to prepare a 
new comprehensive master plan 
and rigorously update the small 
area plans. The plan addresses 
population, preservation of the 
natural resource base, exisiting 
land use and community character, 
zoning, planning and design 
guidelines, parks and open space, 
planned land uses and plan im- 
plementation strategies. 


Unique to this community plan- 
ning and design effort was the 
development of a comprehensive 
set of planning and design 
guidelines. Traditionally prepared 
community comprehensive master 
plans typically do not adequately 
deal with design-related issues. 
These guidelines were prepared to 
aid Franklin officials in more ef- 
fectively dealing with not only 
community-wide design, but indi- 
vidual site design as well. In this 
regard, design criteria were 
established which address: residen- 
tial development including streets, 
blocks, lots, landscaping and 
stormwater drainage; industrial 
development including streets, 
blocks, lots and parking lots; com- 
mercial development including 
vehicular circulation, limitations 
on vehicular access to arterials, 
parking lot design, pedestrian cir- 


culation, commercial clustering, 
internal site circulation, service 
and loading areas, landscaping, 
site furniture and maintenance; 
and ‘‘village’’ design guidelines for 
the historic Village of St. Martins 
area. 


As part of this major community 
planning and design effort, detail- 
ed small area plans for 12 residen- 
tial neighborhoods, 15 planning 
districts and seven sub- 
neighborhood areas are under 
preparation using detailed 
topographic and property boun- 
dary mapping prepared by 
SEWRPC. Each of these small 
area plans show proposed land 
uses; street, block and lot layouts; 
natural resource preservation areas 
and planned zoning district im- 
plementation. Community-scale 
planning and design guidelines 
were also established to effectively 
deal with these important aspects 
of the Franklin plan. 


Also unique to this planning effort 
in southeastern Wisconsin is the 
introduction of definitive natural 
resource base protection standards. 
In many communities, no such 
standards exist or, if they do exist, 
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they are most often vague and left 
for significant interpretation. This 
is not the case in Franklin. Such 
standards were established for 
steep slopes (10-19%, 20-30%, and 
greater than 30%), woodlands, 
lakes and ponds, stream corridors, 
floodplains, drainageways and 
wetlands. The intent of these 
standards is to allow for the 
reasonable development of proper- 
ty while still preserving, in a fair 
fashion, those natural resource 
features which are of importance 
to Franklin. 


The trend in Franklin’s growth is 
expected to continue through the 
year 2010. Under its current plan- 
ning effort, population forecasts 
have shown that Franklin will 
reach 32,800 by the year 2010. In 
addition, the total number of 
dwelling units housing Franklin’s 
residents is expected to increase 
from 7,603 in 1988 to over 12,000 
by the year 2010; this represents 
an increase of over 58%. How- 
ever, given the dedication to sound 
planning and design practice ex- 
hibited by Franklin’s Plan Com- 
mission, Common Council and 
other public officials over the last 
thirty years, there is little doubt 
that it will be planned properly. WA 


SCHOOL/PARK ALTERNATIVE 


A triple doorway of distinction 
greets the eye of the visitor to the 
new corporate headquarters of The 
Butter Company. The opening in 
the stone wall with lintel above 
leads to the main entrance, above 
which is an exit to a delightful 
outdoor balcony. In this case the 
going out can be as pleasant as 
the coming in. 


The low entry canopy bor- 
rows its roof form from 
similar roof shapes elsewhere 
on the building and helps 
provide protection as well as 
a transitional element be- 
tween the two story 
manufacturing plant and of- 
fice and the interior lobby. 
Paving materials and exterior 
masonry walls continue into 
the lobby while the large 
glass wall reveals the surprise 
of cascading pools of water 
and planting beds. 
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Kubala Washatko Architects, 
The entry structure, 22 feet high, 
capped by a rotating globe, con- 
sists of a large single-faced clock 

with illuminated hour markings 
and a canopy to the curb. This 
entry structure is designed like a 
sign and avoids irreversible impair- 
ment of the historic warehouse. 

Flights of fantasy including Clark 

Kent, Lois Lane and the Daily 
Planet reinforce the client’s image 
as a leader in both fashion and 
whimsy. 


How Important is an Entrance? 


“In its most elementary form, a door is an opening in a 
wall. With wooden trim around the edges, it is appropriate 
for a home. Increase the height and add a stone-clad arch 
and it is suitable for a grandiose public building entrance. 


“The basic concept remains, but the door has gained im- 
portance at the public scale.” 


—Kurt V. Zimmerman 


Nicole Metko 


Photography: 


Flad & Associates 

Monolithic and grand against the 
sky, this free-standing curtain wall 
suggests ruins and doorways of the 
past. It is actually a doorway to 
the future, a doorway in the mak- 
ing. Behind it will be a glass wall 
of equal height. The center bay 
will house a revolving door leading 
visitors to the great skylit lobby of 
this future insurance building. 


Photography: Peter Hargreaves, AIA 


Tom Maher, AIA 


Photography: 


Peter L. Hargreaves, AIA 
An entrance to a parking ramp 
can be a thing of beauty. Our city 
streetscapes are at the mercy of 
the design of doors and doorways. 


Maher and Associates Architects sc 


Mike Rebhol. 


Photography: 


This entrance remodeling was one 
component of a comprehensive 
renovation project which involved 
converting the rather spartan 
facilities of a downtown insurance 
company into an upscale rental of- 
fice building for a real estate 
developer. An important require- 
ment of the project was to create 
a dramatic change in the entrance 
design in order to convey a higher 
quality image for the building and 
visually open the lobby to the 
street, 


The ‘‘before’’ and ‘‘after’’ views 
of the entrance to the Salvation 
Army Adult Rehabilitation Center 
show why this project has become 
a pacesetter in a 20-block area 
neighborhood rejuvenation in 
Milwaukee’s Historic Third Ward. 
The prominent new entrance adds 
interest to the front facade by 
clever use of scale, the brick and 
stone portal adding significance to 
the human-scaled entrance of steel 
and glass. 


The Stubenrauch Associates, Inc. 


Photography: Barbara Gahan 


The entrance to this small town 
bank suggests solidarity and 
strength. The bank officials were 
so pleased they chose to use a 
stylized version as their new bank 
logo. 


Flad & Associates 


~: 
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Designed to give a feeling of 
warmth and comfort, this 
doorway leads to a room 
where women experience the 
entire birthing process. It 
reinforces the current trend 
in obstetrical services and 
conveys no institutional 
feeling. 


Photography: 


Located near the new main en- 
trance to the Oshkosh Public 
Museum, this Tiffany glass win- 
dow is a prominent architectural 
feature as the arched entry to the 
relocated conservatory. It was a 
part of the original private man- 
sion built in 1908 for a lumber- 
man’s family. The fountain was 
also part of the original 
conservatory. 


Engberg Anderson 

High above street level, this 
dramatic new passageway and 
door leads from renovated high- 
tech conference space to the inter- 
ior of the dome of the historic 
Mitchell Building. Glass side walls 
and acrylic ceiling vault allow 
spectacular views of city and lake. 
Vault radius echoes that of exist- 
ing arched doorway and rests on 
original brick pilasters. 


HGM Architecture 


Eric Oxendorf 
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by Ken Saiki 


“I think for a long time painting, 
sculpture and even landscape 
architecture were seen not as col- 
laborators with architecture but as 
supplements to it and very often 
antidotes to it...I think we 
gradually began to realize that that 
was not giving us the kind of 
world we wanted, and everyone 
began to look back at the way 
things had once been and realized 
that the isolation of architecture 
was very much a modern phenom- 
enon, one that had not always 
served us very well.” 


Paul Goldberger 
New York Times 


“Dialogue” was the theme of the 
WSA Convention this year, and 
represents, hopefully, an invita- 
tion. The professions of architec- 
ture and landscape architecture 
may have enjoyed an uneven rela- 
tionship in the past. A growing 
sensitivity to environmental con- 
cerns, land use and quality of life 
issues may suggest the advantages 
of developing a more intimate, 
collaborative and sharing relation- 
ship. The growing pressures on the 
professions of design to become 
proactive in the public policy set- 
ting arena demand it. 


In architecture, I believe we are 
observing a further distancing 
from some of the isolationist at- 
titudes of architectural modernism. 
In landscape architecture, we are 
observing a retreat from the 
misinterpretation of McHarg’s en 
vironmental ethic and a closer 
alignment with architecture and 
design. I suggest that we all take 
advantage of it. The two profes- 
sions offer different and evolving 
perspectives on the built environ- 
ment. Different perspectives can 
help to formulate new ideas, new 
direction. Through effective inter- 
change we will know more, and 
we can become more visionary, 
less reactionary. We must not be 
afraid to share knowledge, and we 


ASLA Awards 


must create the opportunities to 
interact. 


Last year inaugurated a Wisconsin 
Chapter, American Society of 
Landscape Architects Biennial 
Awards Program. The purpose of 
the awards program is to further 
the profession of landscape archi- 
tecture by recognizing professional 
excellence. Award categories 
include: landscape architectural 
design, landscape planning and 
analysis, research and landscape 
architectural communication. 
There are three levels of award for 
each award category, award of ex- 
cellence, honor award and merit 
award. 
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The 1990 awards program 
presented the following awards in 
the category of landscape architec- 
tural design; and, in the spirit of 
“dialogue,” they are profiled here. 


Award of Excellence 
Purtell Residence 
Judith Stark, ASLA 


Rejecting standard suburban residential 
landscape solutions, the project was crafted 
to the specific site. The design philosophy 
was to express as creatively as possible the 
beauty, individuality and diversity of 
Wisconsin. The intent of the project was to 
develop a strong and well-designed 
framework which would support the 
diversely planted areas. The end result was 
to be a series of spaces and niches which 
flowed into a unified whole. 


Photography: Dale Hall 
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Photography: Jeffery Schult 


Strang, Inc. 

The entrance is the culminating 
element to the landscaped court- 
yard designed to welcome visitors 
to Demco, Inc. The entry canopy 
is an independent structure 
covered in aluminum against a 
backdrop of glass and the skylit 
lobby beyond. The curvilinear 
form is juxtapositioned against the 
rectilinear forms of the building. 
The curve is repeated on the op- 
posite side as part of the building 
form. 


PACE Architects & Interior Designers 


Peterson Twohig & Due, Inc. 


The portal itself is designed to 


This new plaster and red tile en- signify a clear entranceway into 
trance canopy frames the house the store. Design elements and 
beyond and repeats the exterior merchandise within are visible 
materials of the renovated house through the transparent storefront. 
on Lake Winnebago. It also Objects from Mother Nature and 
defines private and public proper- ecology related items are sold 


ty. As one approaches along the within. 
curved drive, the front door in- 
vites one further. 


Photography: Ed Purcell 
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Award of Merit 
Krizek Residence 
Ewald Land Design, Inc. 
Ewald Toldt, ASLA 


The existing home is nestled in a native oak 
forest. Objectives were to create a land- 
scape with vibrant color as well as improve 
the bare, muddy areas under the dense 
shade of the oak trees. Through the addi- 
tion of decking, walkways and plantings, 
the outdoor living areas were greatly 
improved. 


Award of Merit 
Haddonstone 

Ewald Land Design, Inc. 
Ewald Toldt, ASLA 


The site was a 60 acre linear parcel of land 
typical of farm fields in southeastern 
Wisconsin. The existing site elements were: 
five acres of low lying property, a 
deteriorating stone barn foundation and 
three acres of woodland. The goal was to 
enhance these characteristics and design a 
single family residential community which 
was unpretentious and would reflect an old 
English country setting. 


Award of Honor 
Haeberle Residence 
D.J. Frank Landscape Contracting Inc. 
Steven Berg, ASLA 


This landscape renovation was to create 
unified and usable outdoor areas for the 
family that enhanced the character of the 
home and to correct drainage problems. 
Serpentine lannon stone walls, accentuated 
by night lighting, surround the front of the 
residence and enclose a red brick patio, 
creating an intimate area for entertaining. 


EDITOR: The author is the prin- 
cipal of Ken Saiki Design, land- 
scape architects of Madison, and 
is the president-elect of the 
Wisconsin Chapter of the 
American Society of Landscape 
Architects. He also is a Profes- 
sional Affiliate member of WSA. 


Georgiafeciie ‘All! í 


| NOODIEAN 


m STRAIGHT AND STIFF. The Wood I Beam is made of 
dry materials so it resists twisting, splitting, warping and shrink- 
ing. This means you get strong roofs and headers, stiff, 
squeak-resistant floors, fewer problems and more profit. 


m WIDER FLANGE. Gives you more nailing and gluing 
surface, greater spanning and more rigidity than sawn 
lumber. This also reduces the cost of cross-bracing. 


Wood I Beams are made in depths that match dimen- 
sional lumber from 91/4” to 24” for roof and floor joists and 
special sizes for window, door and garage door headers. 


WOOD I BEAM" JOISTS AND HEADERS 
SAVE TIME, LABOR AND MATERIAL. 


Look at the advantages of the Wood I Beam from 
Georgia-Pacific over solid sawn lumber. 


m LIGHTWEIGHT. Much less than 2x10's or 2x12's, they 
go into place quickly and easily to save you time and labor. 


m GREATER LOAD BEARING. You can span longer dis- 
tances and use fewer joists with the Wood I Beam. This 
means you save on labor and material costs. 


m WORKABLE. No special tools are needed. The 

Wood I Beam can be ordered cut-to-size or cut to length 
on site. The plywood web can be drilled to accommodate 
ductwork, electrical or plumbing requirements. And 
Wood I Beams can be insulated. 


FOR MORE INFORMATION 


Start building homes that are stronger and more problem-free 
with the Wood I Beam from Georgia-Pacific. 


Wood 1 Beam is listed with B.0.C.A mm Liens D 
Georgia-Pacific 4 Woon] BEAM 


P.O. Box 25376 P.O, Box 7098 P.O. Box 536 
Milwaukee, WI 53225 Madison, WI 53707 Wausau, WI 54401 Wood I Beam is a trademark of Georgia-Pacific Corporation 
1-800-759-7917 1-800-333-8243 1-800-627-2543 ©1989 Georgia-Pacific Corporation. All rights reserved. 


Enhance with Tile From 
me! Butler Tile Sales 


HERE IN ITS SIMPLEST FORM 
IS A MARVIN WINDOWS CATALOG. 


Most window manufacturers make just a 
few standard shapes and sizes. Marvin 
offers you thousands to choose from 
With everything from authentic divided 
lites to Round Tops 

All Marvin windows are constructed of 
fine-grained Ponderosa pine. This wood 
was chosen for its excellent insulating 
properties and the way it accepts a stain- 
and-varnish or paint finish 

A variety of glazing options are 
available, including insulating glass and 
special energy-saving Low E glass. So 


L 


heating and cooling costs are 
significantly reduced. What's more, 
Marvin windows are carefully 
weatherstripped to eliminate drafts and 
further reduce energy loss 
And you don't have to wait a long time: 
to have your windows made to order 
Delivery is usually within three weeks 
from the time they receive the order 
Call or stop in 
today for complete 
details on Marvin 
Windows 


builders world, inc. 
po. box 881 + waukesha, wisconsin 53187 + (414) 542-8883 


36 Wisconsin Architect May/June 1991 


i While IAC ceramic tile is priced comparably to most higher 
ac grades of vinyl, carpet and wood, it's far more durable, and a 
lot less trouble. There's no stripping, waxing, sealing, or buffing 
— ever. And because it's made by IAC, it resists stains, acids 
and other corrosive substances. In fact, IAC has more than 
LAUFEN) three times the abrasion resistance of current industry stan- 
dards — as well as nearly twice the breaking strength and almost five 
times the bonding strength of standard tile. 
Tile of Distinction Ceramic Tile Showroom 
+ Serving Wisconsin builders, architects, and interior designers for 35 
years + Hundreds of samples on display + Experienced design con- 
sultants available to assist you + Fast delivery of hundreds of different 
tiles from our warehouse 


746 N. 109th St., Milwaukee, WI 53226 e 414-476-0970 
toll free 1-800-242-0847 


by Edward P. Stevens 


oday, elderly housing 

generally consists of stand- 

ard dwellings supplemented 

by assistive devices, with 
external services supplying the 
more strenuous tasks of home 
maintenance, and communal facili- 
ties providing social, fitness and 
often meal functions. Within the 
living spaces, traditional furniture 
and fixtures are specified, since 
few manufacturers have yet to 
address the unique needs of the 
elderly. This living mode offers 
little opportunity for self-reliance 
and actually creates a climate of 
dependency on others. Little atten- 
tion has been paid to creating an 
environment that will encourage 
self-sufficiency and promote 
independence. 


In response to this need, the 
Design Research Center at the 
University of Wisconsin-Stout 
elected to focus on this problem 
and create an environment which 
would address elderly independ- 
ence. Established in 1984, the 
Design Research Center was 
created primarily to satisfy an 
educational need for selected 
students to work with professional 
designers on real projects. Sup- 
ported by foundation and industry 
grants, the Center is a resource for 
conceptual resolution of societal 
and technological changes not yet 
addressed by industry. Focus Four 
is the latest and most ambitious 
project yet undertaken by the 
Center. Major funding for this 
project was provided by Kohler 
Co. with additional support from 
the University of Wisconsin-Stout. 


A multidisciplinary class of 32 
advanced level students under the 
supervision of two industrial 
design teachers undertook to first 
define the problem, consisting of 
interviewing and observing the 


Totally New Thinking 
Toward Elderly Independence 


elderly during their daily routines. 
This research revealed that inde- 
pendent elderly living comprises 
one of three living arrangements: a 
single resident with need for occa- 
sional guest accommodations, two 
residents living in a marital or 
conjugal relationship, or two 
residents living as companions for 
the purpose of mutual support. 


Early in the project, it was evident 
that if normal room designations 
of bathroom, kitchen, etc. were 
used, traditional solutions would 
result. Therefore, terminology was 
restricted to the tasks to be per- 
formed such as meal preparation, 
body cleansing, etc. All students 
were challenged to generate solu- 
tions to the problems they had en- 
countered in their research. 


The elderly, like other segments of 
the population, tend to view cur- 
rent product offerings as accept- 
able, since no other alternatives 
are available. They struggle to 
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cope and often are not aware of 
the hazards. When one of the stu- 
dent visitation teams requested an 
elderly woman to demonstrate how 
she reached her overhead cabinets, 
she eagerly complied and promptly 
fell from the traditional stepstool. 
Fortunately, she was not injured. 


A factor that has been largely 
ignored in living concepts for the 
aging has been the need for areas 
to pursue their interests. Elderly 
persons interviewed revealed that 
they spend an inordinate amount 
of time within their dwelling com- 
pared to the general population. 
Lacking alternatives, this time is 
often spent watching television. 
They would prefer to spend 
quality time in simple gardening, 
pet care, crafts, or hobbies if these 
activities could be pursued within 
their dwelling. 


Upon retirement, many find 
themselves suddenly in an alien 
world in their own home. Having 


View of the food consumption and 
social area featuring the slide-through 
serving island which lowers to table sur- 


Jace for eating. 


been formerly busy outside their 
home, they now find they have no 
means to continue their life-long 
skills. To remedy these situations, 
we propose private areas for each 
individual to pursue his or her in- 
terests and activities. 


Although their physical abilities 
are diminishing through the pro- 
cess of aging, they do not perceive 
themselves as helpless and are 
sensitive to the stigma of being 
classified as getting ‘‘old.’’ These 
people desire to function in their 
world the same as younger people, 
but lack the environment in which 
they can readily cope with daily 
tasks. 


Six activity areas were identified 
for full-size model construction. 
Each is non-traditional and is 
specifically designed to provide 
elderly the ability to maintain their 
home and themselves, entertain 
friends, and pursue their life-long 
interests in an environment 
tailored to their needs. An 
example is body cleansing. Current 
choices are limited to standard 
shower stalls or bathtubs, both ex- 
tremely hazardous for those with 
diminished stability. To resolve 
this dilemma, a chairlike device 
was devised that allows water to 
cascade over the body similar to 
sitting in a mountain stream. The 
water is warmed and recirculated 
as desired. A retractable foot tub 
rotates into place for washing or 
soaking feet while seated. 


The meal preparation area is also 
unique in that no standard appli- 
ances are utilized. Rather, shallow 
cabinetry houses all food and 
utensils which are accessed only at 
one height, eliminating climbing 
and kneeling. To prevent burn 
hazards, no surface burners are 


View of the food preparation area 
showing uniform height access for all 
storage located directly above the cor- 
responding work areas. 


present. Plug-in electric cooking 
utensils are used where only the 
food is heated. Heavy cooking and 
serving vessels are slid across flush 
counter surfaces to avoid heavy 
lifting. 


Other activity areas feature an 
isolated sleeping environment, a 
paperless toilet, and exercise- 
relaxation chair, a plant growing 
system and a water therapy unit 
to serve both fitness and relaxa- 
tion needs. 


Throughout the concept model, 
low-nap carpet and minimum 
thresholds are installed and grab 
rails are integrated into wall sur- 
faces and counter edging. Swing 
out stools are provided at task 
areas. 


Rounded wall corners provide ease 
of vacuuming. All fixed furniture 
is either cantilevered or boxed-in 
at the base to reduce cleaning 
under objects. All other furniture 
is light weight and rolls effortlessly 
on casters. 
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Work surfaces are elevated to 
reduce eye-to-task distance. Con- 
trols are located for accessibility 
during use and are clearly marked 
for maximum visibility. Low level 
floor illumination is present for 
nighttime excursions and high in- 
tensity lighting brightens task 
areas. 


The concept model is intended to 
address the needs of the elderly of 
the future, which we believe will 
differ in many ways from the 
needs of the current elderly. 
Groups of elderly touring the 
display were extremely positive 
about the concept’s ability to serve 
their needs, but were wary of the 
changes implied and the need to 
dispense with traditional posses- 
sions accumulated over the years. 


As we age, we tend to forget the 
number of changes already made 
in our living requirements, most of 
which we considered to be the 
final change. This concept implies 
a permanent and abrupt change in 
life style which we believe is 


necessary to maintain independ- 
ence in later years. 


The final concept is not intended 
as the only answer, but is offered 
as a directional approach to ex- 
tend elderly independence. This 


concept is not dependent on high 
technology, but concedes that the 
addition of computerized systems 
can greatly enhance its usability. 


Cost of producing the products 
shown is often questioned. It is 
apparent that, if the market can 
be sufficiently expanded across a 
large population segment, volume 
production would reduce prices to 
a level that would make the pro- 
ducts available to everyone. WA 


View showing the water therapy unit 
which can also be used for relaxation. 
One person can use privately or two 
people can share. 
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EDITOR: The author is a senior 
lecturer in industrial design at the 
University of Wisconsin-Stout. 
Previously, he operated his own 
consulting office for 18 years in 
Toledo, Ohio and was chief in- 
dustrial designer at General Elec- 
tric Medical Systems in Milwaukee 
for 17 years. In addition to his 
teaching responsibilities, he has 
conducted workshops in creativity 
and problem-solving and has 
served as a project director for 
grant funded projects at the UW- 
Stout Design Research Center, of 
which he is currently the director. 


Time insurance B 
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by Clare G. Ross 


Forum 


The Big Myth 


If enough people talk long enough 
about an issue, trend or an idea, 
pretty soon the issue takes on a 
life of its own and becomes part 
of the folklore and accepted 
wisdom of the industry. This is 
especially true of the myth that we 
have heard the experts espousing 
to design firms for years. The 
myth that big firms will get bigger 
and the small firms will survive 
only by becoming ‘‘boutique 
firms’’ while the mid-sized firm is 
doomed to die a slow death of 
attrition. I’m not even sure in my 
own mind just what is meant by a 
‘‘boutique firm.’’ 


The first thing to remember about 
myths like these is that they are 
usually broad generalizations. And 
generalizations only work when an 
industry is fairly homogeneous. I 
can’t think of many industries that 
are less homogeneous than the 
design professions. 


There are “ʻA” firms, E/A firms, 
A/E firms, Interior Architecture 
firms, Landscape Design firms, 
“E” firms of many types and 
disciplines and more. There are so 
many opportunities for exceptions 
that any generalization designed to 
represent the industry is bound to 
be grossly in error unless it takes 
into account the many differences. 


What do they mean when they say 
design firms will get bigger or 
smaller? Are they talking about 
architects, engineers, landscape 
architects? 


Let’s talk about this perception 
because there are some things hap- 
pening in the industry that are 
having a significant impact on size 
and growth trends for design 
firms. These are issues and trends 
that I believe work in favor of the 
medium sized firm and offer new 
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challenges to the larger firm if 
they are to continue to complete 
effectively. They are not new to 
most practitioners. These issues 
have been around awhile and we 
are now beginning to understand 
the impact they are having on 
organizations, practice manage- 
ment and growth. 


Significant Issues 

*As large firms grow larger they 
tend to become more bureaucratic, 
less flexible and less responsive to 
their client needs. There are more 
players and more layers in the 
organization. 


eThere continues to be growing 
pressure on design fees in many 
market segments. Bidding is 
becoming more common and fee is 
becoming a more important issue 
in the selection process. 


eClients still want to hire design 
firms who ‘‘specialize’’ in their 
facility or project type. 


Clients in almost all market 
segments continue to become more 
skilled in the selection process. 
They are becoming less willing to 
select based on presentations of 
qualifications and experience, but 
are selecting professionals who are 
successful in responding to specific 
client needs in ways that clients 
see as valuable. They are evalu- 
ating people, the team, approaches 
to the projects, and, more import- 
antly, how your team will impact 
that client’s bottom line. 


Most of this is not new or revolu- 
tionary. We face it every day of 
our working lives. What is new is 
the way we assess the impact of 
these pressures on the design prac- 
tice. We believe it is different than 
the current myth. We believe the 
results are not inevitable. We 


believe that firms of all sizes can 
take the initiative, mold their 
futures and realize their full poten- 
tial as small, medium or large 
firms. You don’t have to be one 
at the expense of the other. 


Impact 

Within this context, lets look at 
how we believe issues and trends 
will impact the design professions. 


1. Establishing your competitive 
advantage will be the single most 
important challenge to the profes- 
sions in the 90s. You can either 
focus on being a low cost pro- 
ducer in your markets or you can 
develop a differentiation strategy 
and develop a competitive advant- 
age. Being the low cost producer 
will keep the focus on fee issues 
and reinforce the client perceptions 
of design fees as just another pro- 
ject cost. Successful differentia- 
tion, on the other hand, puts the 
emphasis on the design firm’s im- 
pact on the client’s bottom line, 
either improving client’s produc- 
tivity or reducing the client’s costs 
of doing business. 


2. A successful differentiation 
strategy will require that the 
design firm know as much or 
sometimes more than the client/ 
user about the client’s business 
and bottom line. To do that will 
require that design firms become 
specialists in a handful of market 
segments, industries or project 
types. The specialist sells a dif- 
ferent ‘“‘product’’ than his com- 
petitors. Instead of selling 
capabilities, experience or service, 
he sells the added value of an im- 
proved profit contribution. A 
value that the client is willing to 
pay for because he can see the 
positive impact on his bottom line. 
This value marketing approach 
will virtually eliminate fee com- 
petition as a problem in many 
market segments. 


This value approach to marketing 
has a price. Selling value costs 
more than traditional methods, 
but the pay off is in higher fees 
and higher win rates at presenta- 
tions. It will require that profes- 
sionals become more skillful and 
more professional in their ap- 
proach to selling and marketing. 


3. Specialization and a value ap- 
proach to marketing allows all 
firms to gain a competitive 
advantage in their own market 
segments. It can become a greater 
equalizer. The 50 person design 
firm specializing in a specific in- 
dustry can compete effectively 
against the 1,000 person generalist 
design firm based in a distant city. 
Their focus will be on being effec- 
tive, providing value to the client, 
as opposed to being efficient and 
being a low cost producer. 


Trends 

Trends that we believe will 
significantly impact the way all 
design firms do business in the 90s 
are: 


1. Large firms will be forced to 
continue to decentralize their deci- 
sion making to the local or 
regional level. They will continue 
to specialize at these levels in 
market segments where they can 
differentiate. This decentralization 
will require a different type of 
manager—a more entrepreneurial 
manager with full bottom-line 
responsibility and capable of 
managing all sides of the manage- 
ment equation. A manager much 
like the successful mid-sized firm 
manager. 


2. The days of the ‘‘generalist”? 
firms are numbered. Firms of all 
sizes will be forced to specialize in 
a handful of active market seg- 
ments where they can differentiate 
successfully from the competition. 
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3. Developing your competitive ad- 
vantage through a successful dif- 
ferentiation strategy will separate 
the marginal performers from the 
highly profitable firms. Fee com- 
petition will not be a factor to 
firms that differentiate successfully. 


4. Selling will no longer be a dirty 
word in the design firm’s vocabu- 
lary. Sales skills are critical to suc- 
cessful differentiation. Indeed, 
successful, professional selling 
ability will be a requirement in top 
firms for becoming principals. 


5. Marketing costs as a percent of 
billings will continue to increase. 
It costs more to differentiate suc- 
cessfully. In the long run, 
however, this will be offset with 
higher win rates and higher fees. 


6. The ‘‘Specialist Firm” will be 
able to attract the top technical 
professionals in the industry to its 
staff because of the challenging 
nature of its projects and the abil- 
ity to pay better. 


EDITOR: This article was 
reprinted with permission from 
A/E Business Review, of which 
the author is Editor-Publisher. 
A/E Business Review is a monthly 
newsletter with a subscription rate 
of $118 per year. For information, 
write: P.O. Box 4808, Cave Creek, 
AZ 85331. 


3 Good Reasons To Look To AIA Trust a] | 
When You're Looking for Employee Benefits 


Reason #1 Commended by the National AIA 


These Life and Major Medical Plans meet the specifications of architects. They are designed 
for firms of all sizes -- for sole practitioners, for big firms, and for start-up partners growing 
into big firms. 


Reason #2 Comprehensive Benefits at Competitive Rates 


The only inventory an architecture firm has is people. Offering good benefits means attracting 
and keeping the best and the brightest. These plans offer excellent benefits and optional 
coverage at rates competitive with plans not as well suited to your practice. 


Reason #3 Convenient, Courteous Service 


You can call the plan administrator toll free any business day. You'll receive prompt service 
from knowledgeable plan representatives. 


1-800-343-2972 Call for free information kits 
LIFE INSURANCE AND MAJOR MEDICAL PLANS | 


Please note: Sole practitioners interested in life insurance should call (202) 898-0944. 


Cure For The Common 
Window Pain. 


ZA ‘ A 


Retail-Design-Center 
6634 Watts Rd. 
Madison’s West Side 
Ceramic Tile Face Brick 
e American Made @ Midland 


@ Tile & Grouts e Ochs 


e Large Inventory è Gleason 
@ Midland e Kansas 
e KPT e Glen Gery 


HEAT MIRROR" stops 99.5% of fabric-fading ultraviolet 
radiation. It’s absolutely transparent to let in maximum 

light, yet reflects heat back to its source. Your homeowners 
stay warmer in winter, cooler in summer. 


e Huntington Pacific 


Fireplaces 


e Superior Zero Clearance 


Specially coated film between twin sealed air spaces doesn’t 
restrict light, but holds back heat. It actually insulates up to 
R-4.5. better than any other type of window. All of our sun 
rooms, patio rooms and windows are available with HEAT 
MIRROR glass. Call us now. Don’t settle for the common 
pane; switch to the wonder window. 
Four Seasons Remodeling 

& Design Group DO FOUR SEASO! 
Menasha, Wisconsin 54952 PUES Design & Remodeling Centers 
(414) 722-8786 


West (New Location) East 

Retail Design Center Showroom-yard-warehouse 
6634 Watts Rd. 5402 Lien Rd. 

Madison, WI Madison, WI 

608-274-4155 608-241-3844 
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“Attia 


CONSTRUCTION CORP. 


MILWAUKEE : MADISON 


YOUR BUILDING PARTNER 
SINCE 1952 


LAND'S END 
CORPORATE HEADQUARTERS 


DODGEVILLE, WI 
Martinson Architects, Inc. 


IN MILWAUKEE CALL 
FRED BERSCH 
(414) 358-3505 


IN MADISON CALL 
JERRY HENRICH 
(608) 233-3100 


Hae 


SAVE 


sin, call Diggers Hotline at 
least 3 days before digging. 


1-800-242-8511 


Toll-Free 


259-1181 


Milwaukee Area 


1-800-542-2289 


TDD number for 
hearing impaired 


a 0 0 0 0 0 0 0 | 


IT COULD SAV 


7 Digging near under- 
ground power lines, 
gas pipelines and other utili- 
ties can be deadly. Before 
you dig, uncover the facts. 
If you are digging in Wiscon- 


—---------------------------] 


State law requires you 
to notify owners and oper- 
ators of underground facil- 
ities at least three working 
days before you dig. One 
call to Diggers Hotline alerts 
most major Wisconsin 
utilities. If there are utility 
lines under the site you 
specify, the company will 
mark their locations for you. 

Save this ad. It's one 
you can live with. 


DIGGERS HOTLINE 


l 
l 
l 
L 


Patios *Sidewalks ePool Decks *Driveways 


Also, custom rock formations - concrete placement to 
resemble rocks for waterfalls, ponds and rock gardens. 


eCommercial 


Wisconsin Architect May/June 1991 


FOR THE DECORATIVE 
LOOK OF NATURE 


Installers of colored texture stamp 
concrete - to resemble natural stone, 
weathered brick, and slate. 


GRALEY CONCRETE CONSTRUCTION, INC. 
1033 Hwy. 64E Suite 205, New Richmond, WI 54017 


eResidential ePools eSpas 


(715) 246-2015 


Society News 


Membership Benefit 
Retirement is an important con- 
cern for everyone. After all, 
nobody wants to work forever and 
nobody wants to think the hard 
work they’re doing now won’t pay 
off in the future. The AIA is now 
offering a unique retirement plan- 
ning service through Shearson 
Lehman Brothers, a nationwide 
full-service financial services firm. 
In short, you can get all you will 
need to plan for a secure retire- 
ment, without the headaches and 
often prohibitive costs of plan ad- 
ministration. And you will be able 
to enjoy the tax savings now! 


The AIA has made special ar- 
rangements with Shearson Lehman 
Brothers to provide members with 
high quality retirement plan ser- 
vices. The program is available to 
both incorporated and unincor- 
porated member-owned firms and 
offers a broad spectrum of retire- 
ment plan and investment options, 
including a full range of plan 
design and plan administration at 
a favorable cost. 


Under the Shearson Lehman 
Brothers program, all services will 
be provided on a local basis. 
There are currently over 400 trust 
consultants working nationwide 
providing personal service and free 
proposals to AIA member-owned 
firms. If you would like more in- 
formation about the AIA/Shear- 
son Lehman Brothers retirement 
plan service, contact Bob Roenitz 
or Dave Lindberg at the Shearson 
Lehman Brothers office in 
Milwaukee, 800/289-4888 or 
414/276-4700. 
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Prompt Pay 

As a result of persistent lobbying 
by small business, Wisconsin now 
has a new ‘‘prompt pay” law that 
requires all governmental subdivi- 
sions to pay their bills, including 
construction-related bills, within 
30 days of receipt or pay interest. 
The interest rate is based on the 
rate the state charges on delin- 
quent taxes, presently 12% com- 
pounded monthly. 


Prompt pay legislation was 
adopted initially for state govern- 
ment and its departments in 1985, 
The WSA/DSFM Liaison Com- 
mittee has discussed the ad- 
ministrative procedures im- 
plemented for state building 
projects on several occasions, par- 
ticularly regarding when the clock 
starts and the architect’s respon- 
sibilities in terms of reviewing and 
processing payment requests. 


It is hoped that the passage of 
prompt pay legislation for local 
governments will help attract more 
bidders on public projects, im- 
prove money management on 
public construction projects, and 
enhance relationships between 
local agencies and the prime and 
subcontractors. The new law also 
requires prime contractors to pay 
subcontractors and suppliers 
within seven days after they are 
paid by state and local agencies or 
pay interest. 


QBS 

Do you have any questions or 
concerns about QBS? If so, we’d 
like to hear from you just as we 
occasionally do from other 
members. Here are some questions 
we've been asked and our 
responses. 


Does WSA ever recommend a firm 
or firms based on experience, loca- 
tion, size or any other criteria? 
The answer is no! We studiously 
avoid any form of recommenda- 
tion; but we do provide owners 
with the WSA Membership and 
Firm Directories. The WSA does 
not evaluate firms, participate in 
negotiations nor provide cost or 
fee estimates. Should you hear of 
alleged activities to the contrary, 
please call for an explanation. 


How does WSA address existing 
architect-owner relationships? The 
answer is directly! Our first ques- 
tion to a public owner is whether 
or not there is an existing relation- 
ship. The QBS program is offered 
only to those owners who are 
undecided about an architect selec- 
tion. Sometimes the architect and 
the owner have different percep- 
tions of their relationship. WSA is 
most careful not to suggest or im- 
ply, in any way, changing a 
satisfactory relationship. 


Why are all OBS selection pro- 
cedures standardized? The answer 
is they’re not! True, WSA has 
produced a basic set of guide 
documents to provide for an 
orderly, expeditious and fair selec- 
tion procedure; however, we urge 
public owners to customize the 
documents to fit their re- 
quirements. Some do, and some 
choose not to. The basic 
documents are designed to cover 
most areas of general concern to 
the owner and the architects, with 
adequate opportunity for in- 
dividual expressions. 


QBS continues to evolve based on 
your suggestions and comments. 
The QBS documents are frequently 
reviewed for opportunities for im- 
provement. Clarity, objectivity and 
fairness are our guidelines. Sharing 
your QBS experiences with us will 
keep the program vital. 


A QBS Steering Committee meets 
regularly to establish recommend- 
ed policies and procedures and to 
generally guide the program. Pres- 
ent members of this committee 
are: Harry A. Schroeder, AIA, 
Chair; H. James Gabriel, AIA; 
James Piwoni, AIA; James Potter, 
AIA; and Douglas H. Smith, 
AIA. If you have any questions, 
comments or suggestions about 
QBS, please contact the WSA of- 
fice or any member of the QBS 
Steering Committee. 


Photo Pitfalls 

Wisconsin Architect’s ace in- 
vestigative reporter had the good 
fortune to catch Coordinating 
Editor Grace Stith between 
volunteer activities and convince 
her to share her thoughts about 
the many photographs submitted 
for publication in the magazine. 


“Every photograph we publish 
should be the equivalent of a high- 
quality picture postcard,’’ accord- 
ing to Stith. “Look for such a 
photograph in the viewfinder of 
your camera,” she suggested. 


While quick to point out that the 
magazine is fortunate to be able to 
publish many excellent photo- 
graphs of outstanding projects, 
Stith reluctantly admits to being 
oftentimes dismayed by the quality 
of the photographs submitted. ‘If 
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a flattering angle cannot be found 
on your project, it should not be 
published . . . no matter how well 
it serves its new client. Some 
buildings have to be ‘walked 
through’ to be appreciated,’’ ac- 
cording to Stith. 


Based on her many years of 
volunteer service to the magazine, 
Stith offered the following ex- 
amples of common pitfalls in ar- 
chitectural photography: 


¢ Tall urban buildings usually re- 
quire the equipment of a profes- 
sional photographer. 

e Low spread-out buildings, such 
as one-story schools or hospitals, 
are hard to photograph in a flat- 
tering manner. Stith suggests 
focusing on interesting architec- 
tural details and letting the draw- 
ings tell the rest of the story. For 
example, a series of repetitive 
details such as columns, arches or 
set backs may give an arty rhythm 
to a photograph if taken from the 
proper angle. 

e Watch out for distractive objects 
cluttering up the photograph. Stith 
noted that trash cans, fire plugs, 
power lines, cars, etc. often make 
an otherwise good photograph un- 
publishable. White insignificant 
objects, both interior and exterior, 
oftentimes can loom large in black 
and white prints, making the 
photograph unsatisfactory. Also, 
shaded areas in a photo taken in 
brilliant sun can show as black 
with no detail visible. 


Good composition is difficult, par- 
ticularly with long low buildings, 
Stith noted. Her suggestion? Ex- 
periment and try various positions 
before clicking the shutter. 


People & Places 

Sauter Seaborne Architects/ 
Engineers, Ltd. has moved to a 
new location: 4000 West Spencer 
Street, Appleton, WI 54914-4015. 
The telephone number remains 
(414) 738-3500; fax (414) 738-3519. 


The Architects Section of the Joint 
Board at the Wisconsin Depart- 
ment of Regulation and Licensing 
has elected the following officers: 
Chair, Arlan Kay, AIA, Oregon; 
Vice-Chair, Jeff Nichols, AIA, 
Green Bay; and Secretary, Bruce 
Kieffer, AIA, Madison. 


Katherine A. Schnuck, AIA, 
Shorewood, has been recognized 
by the St. Louis Chapter in the 
annual AIA Photography Compe- 
tition. Her photograph was 
selected for inclusion in the 1991 
AIA Calendar. Look for 
Katherine’s photograph during the 
week of July 22, 1991. 


The UW-Madison Department of 
Engineering Professional Develop- 
ment will offer a course on ‘‘Plan- 
ning, Design and Construction of 
Jails and Correctional Facilities’’ 
on July 22-23, 1991. The cost is 
$445. For information, call 
1-800-462-0876. 


The Wisconsin Architects Founda- 
tion annually provides scholarships 
to students pursuing a graduate 
degree in Architecture at the UW- 
Milwaukee School of Architecture 
and Urban Planning. WAF 
scholarships were awarded to the 
following students in 1990-91: 
Jonathan Feiman, Catherine 
Gawlik, Charles Mrotek, Nili 
Mantzur, Kis Indratmi and Sigurd 
Strantmanis. This year, the WAF 
Board of Directors also established 


a tuition scholarship for a student 
in the Architectural-Engineering 
program at MSOE. The MSOE 
scholarship was awarded to Grand 
G. Leum. Last fall, Master Blue 
Print of Madison made a con- 
tribution to the WAF to fund a 
tuition scholarship for the winner 
of the annual High School Student 
Design Competition sponsored by 
the Southwest Chapter/WSA, The 
1990 winner of this competition 
was Andrew Chandler of Madison 
who is attending the University of 
Minnesota. These WAF scholar- 
ships make a difference and are 
made possible by the tax- 
deductible contribution from peo- 
ple like you. 


Taliesin, the home, studio, 
laboratory and retreat for Frank 
Lloyd Wright, will be open on 
selected days for exclusive, three- 
hour tours this summer. The tour 
features talks by Wright 
associates, a tour of the Wright- 
designed Hillside School, a walk 
across the Taliesin property and a 
visit to Wright’s studio and the 
interior of Taliesin. The charge is 
$35 per person including refresh- 
ments. Tours will be offered at 2 
p.m. on the following Saturdays: 
June 15; July 6, 27; August 10, 
24; September 21; and October 5. 
Comfortable walking shoes are 
suggested. Taliesin is located three 
miles south of Spring Green, 
Wisconsin on Highway 23. Reser- 
vations are required and can be 
made by calling (608) 588-2511. 
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Enter a World of Elegance with 
FOCAL POINT" Architectural Mouldings 


FOCAL POINT" 
lets you capture 
traditional elegance 
in your decor. 
Intricate mould- 
ings, dramatic 
ceiling medallions 
and domes and 
eye-catching niches 

4 are made of light- 

“| weight Endure-All® 

| Create the look of 
plaster mouldings 
for a fraction of 

sm the cost. 


APPLETON JANESVILLE MADISON MANITOWOC 
Stock Lumber Marling Lumber Brunsell Lumber Braun Building Center 
(414) 731-6777 (608) 754-7784 (608) 271-4141 (414) 682-0143 


MILWAUKEE HALES CORNERS RACINE SHEBOYGAN 


A. Fillinger Inc. Burmeister Woodwork Brannum Lumber Richardson Industries 
(414) 353-8433 (414) 425-1141 (414) 633-3509 (414) 467-2671 


LAKE GENEVA DELAVAN TWIN LAKES GREEN BAY 

Dunn Lumber Home Lumber Stans Lumber Midwest Moulding 

(414) 248-4459 (414) 728-3494 (414) 877-2182 and Door, Inc. 
(414) 497-0101 


builders world, inc. 


p.o. box 881—waukesho, wi 53187 
(414) 542-8883 


TAKING THE WISCONSIN ARCHITECTURAL EXAM 
AT MECCA IN MILWAUKEE? 
Stay at the Hotel Wisconsin! We're offering ... 
SPECIAL ARCHITECTURAL EXAM DISCOUNTS!! 


$36.00 per room per night (1-4 person occupancy) 


Includes the following amenities: 
+ Free Parking + One $5 breakfast coupon per room per day 
e Cable TV e Newly remodeled guest rooms 
Take the skywalk located across the street to MECCA 


Hotel Wisconsin 
720 N. Old World 3rd St. - Milwaukee, WI 53203 
(414) 271-4900 
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Bold and exciting! Two support 
styles, a variety of seating panels, 
and an innovative litter receptacle 
are the basis for the new Petoskey 
Group from LFI 

Only from LFI/Landscape Forms. 


Bill Quinlan 

835 West Webster 
Chicago, IL 60614 
312/871-8810 
312/871-4617 FAX 


æ 
RETAINING WALL SN STEMS 


ROCKWOOD 


concrete product with a 
stone look. Easy to handle and seal, 
Versatile and strong. Mo mortar required. 
Residential and commercial use. 


E-Z WALL 
a ee eras) automatic setback. Resembling quarry 
Es Ze) Stone—E2 WALL the attractive, ator. 
en by able solution to your retaining wall needs. 


ROCKWOOD EZ WALL 


Rockwood Retaining Wall Systems, Inc. 
W6558 Hwy 33 
Juneau, WI 53039 
414/386-3333 800/248-7456 


A WISCONSIN TRADITION OF 
QUALITY FOR OVER 80 YEARS 


Brick 
Block 
Pavers 


THORO . MEADOWS 
( J| SYSTEM in 
4 PRODUCTS, INC ETS 
[American 
Sonneborn Ii W.: Olean 


building products 
Me BRICK & BLOCK 
A CORPORATION 


6399 NESBITT RD MADISON, WI 53719 


(608) 845-8636 © (800) 362-6633 
FAX: (608) 845-8630 


ae 


OPEN YOUR 
BUILDING TO ALL 
WHO WISH TO ENTER. 


Handi™ Prolift® 


Classique™ Elevator 


Come and go without assistance. 

The Americans with Disabilities Act requires building 
owners and businesses to provide a means of access for 
those with disabilities. As a worldwide leader in the 
manufacturing and sale of quality accessibility products, 
Cheney can show you how to comply with the ADA law 
and how to do it on an affordable basis. 

Opening your buildings and your heart to those with 
disabilities isn't just a requirement ...it's good business. 


FOR MORE INFORMATION CALL OR WRITE GENE GALLMANN 


1-800-782-1222 - 782-1100 


Freedom of Movement" 


CHENEY 


Dept. WA 6/91 P.O. Box 51188, 2445 S. Calhoun Rd., New Berlin, WI 53151 


PBBS EQUIPMENT CORP 


5401 N. Park Dr., Butler, WI 53007 SINCE 1955 


BOILER ROOM 


Service - Parts - Sales - Chemical - Engineering 


Hour INDUSTRIAL 
24 Service COMMERCIAL 


Radio Dispatched 
Cleaver#} Brooks FACTORY AUTHORIZED 
PARTS & SERVICE 
Webster Burners 
And-Car Systems 


Large Parts 
Inventory 


ALL MAKES 


Troubleshooting - Repairs - Cleaning - Refractory Work 
SERVI CE Efficency Tune-Ups - Service Contracts - Inspections 
Mobile Boiler Room Rentals - Descaling - Conversions 


Boiler Room Equipment & Accessories - Chemical 
Systems Burners - Chemical Treatment & Analysis 
Propane Systems And-Car Boiler Blowdown Systems 
And-Car Monitor Systems 


SALES 


THROUGHOUT WISCONSIN AND UPPER MICHIGAN 
Milwaukee (414) 781-9620 + Madison (608) 249-6604 
Green Bay (414) 494-3675 + Stevens Point (715) 344-7310 
FAX (414) 781-8526 


THROUGHOUT MINNESOTA AND NW WISCONSIN 
THE HEINEN CO. 
MINNEAPOLIS (612) 936-9800 


DIVISION OF PBBS EQUIPMENT CORP. 
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Stevens Construction Corp., one of 
Wisconsin’s largest, full service general 
contracting and construction management 
firms is pleased to announce that they have 
been selected to receive the Wisconsin 
Ready Mixed Concrete Association Con- 
crete Design Award for 1990. The award is 
given once per year for institutional pro- 
jects. This year the selected project is the 
Williams Fieldhouse and Recreation Center 
Addition at the University of Wisconsin- 
Platteville. The project included 20’x40’ 
tilt-up wall sections. 


The architect for the Williams Fieldhouse 
project was Seymour, Davis, Seymour and 
the ready mix supplier was Kowalski, 
Kieler, Inc. 


Marketplace 


S&S Sales of Milwaukee has announced 
that they now carry new snap-on moldings 
for Panel 15°" prefinished architectural 
siding. 


The moldings are designed to cover and 
seal panel edges when applying Panel 15, 
and S&S Sales is the only authorized 
distributor of these moldings in the 
Midwest. 


For specifications, test results and complete 
warranty information on Panel 15 call S&S 
Sales Corporation at 1-800-657-0701. Infor- 
mation regarding Weyerhaeuser’s other 
high-quality architectural panels including 
Envelope 2000!" Engineered Architectural 
Wall Systems, GlazeGuard™ Opaque 
Glazing Panels, and Clean Coat™ 
Laminated FRP Panels can be obtained 
from the same source. 


INTRBOUEING ANEW STONE TECHNOLOGY 


RS sez 


MARBLE 
LIMESTONE 
Reinforced Stone 
STONE + STEEL 


Ultra TRS Li ght » Strong 
EXTERIOR CLADDING « INTERIOR FLOORS WALLS 


ny ty + Economy 


m 


= 
Te ki 
Se hoes 
rd 
= 
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MARBLE TECHNICS LTD 


Marble Technics, a division of Tecnomaiera- 
Fornara Group Italy, introduces RS, 
natural stone with a steel backing, a new 
technology expected to revolutionize the 
stone industry. 


A result of ten years of research, the RS 
series of products include full block-size 
sheets of 1⁄4 inch natural stone, marble or 
granite, laminated under vacuum with a 
thin steel mesh and epoxy. Depending upon 
the thickness of the product, it may then 
be attached to the structure mechanically, 
either with the patented RS clip or face 
screws, or with approved adhesives and in- 
stallation techniques. The resulting com- 
posite panel is lightweight, ultra-thin, ultra- 
strong and highly durable. 


For more information, contact Marble 


Technics at 150 E. 58th St., New York, NY 
10155, or call 212-750-9189. 
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The Architect Series™, new from Rolscreen 
Company, manufacturer and marketer of 
Pella® windows, doors, sunrooms and 
skylights, is the latest example of the 
craftsmanship and quality that go into 
every Pella product. 


The Architect Series is available in four 
styles: The Colonial, The Mission, The 
Prairie, and the Palladian. The Colonial 
style complements classic Eastern homes, 
the Mission style matches the architecture 
of the old Southwest, the Prairie captures 
the spirit of the Midwest Prairie School of 
architecture, and the Palladian mirrors 
Southern architecture. 


For more information contact Rolscreen 
Company at 102 Main, Pella, lowa 50219, 
or call 1-800-524-3700. Or contact Ver 
Halen, Inc., P.O. Box 225, Butler, WI 
53007, or call 414-463-7700. 


CORRECTION: In the Marketplace section 
of the March/April 1991 issue, the phone 
number for S & S Sales was incorrect. The 
correct phone number is (414) 464-8550. 
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Advertiser Index 


ASLA Wisconsin Chapter 
Acoustical Floors of WI, Inc. 
AIA Benefit Insurance Trust 
Arnold & O’Sheridan, Inc. 
Artemide, Inc. 

Arwin Builders Specialties, Inc. 
Atomic Interiors 

Avant Gardening & Landscaping 
Best Block 

Builders World (Marvin Windows) 
Builders World (Focal Point) 
Butler Tile Sales 

The Cheney Co. 

F.J.A. Christiansen Roofing Co. 
Diggers Hotline 

Dolan & Dustin 

Elemente Design Elements 
Fabcon, Inc, 

Four Seasons Design Group 

Bert Fredericksen, Inc. 

Georgia Pacific 

Gorski & Associates 

Graley Concrete Construction 
Hotel Wisconsin 

Hunzinger Construction 

IDAC, Inc. 

Instant Jungle 

Klipstein Insurance Service 

La Force Hardware & Manufacturing Co. 
Landforms, Ine. 

Lang Associates, Inc. 
LFI-Landscape Forms, Inc. 
Master Blue Print 

Midwest Visual Equipment Co. 
Milwaukee Blueprint Service 
PBBS Equipment Corp. 

J.W. Peters & Sons, Inc. 
Photocopy, Inc. 

Poast Commercial Photography 
Rockwood Retaining Wall Systems, Inc. 
Spancrete Industries 


Stevens Construction 

Strass-Maguire & Associates, Inc. 

Tews Co. 

J. Turner & Co. 

United Brick & Tile 

Ver Halen, Inc. r 

Wisconsin Bell e 
Wisconsin Blue Flame Council 

Wisconsin Brick & Block Corp. Hunzinger Construction Company 21100 Enterprise Avenue, Brookfield, WI 53005 
Wisconsin Concrete Masonry Assn. : : 


Wisconsin Electric Power Co. 
Wisconsin Gas Co. 


Wisconsin Natural Gas Co. 

Wisconsin Pipe Trades 

Wisconsin Public Service 

Wisconsin Ready Mixed Concrete Assn. 
Wisconsin Testing Laboratories 


“Black & White Murals "8x10 Glossy Repros 
"We Reproduce Blueprints or Masters For 
Making Blueprints 


er 
v 


This index is published at no cost 
to advertisers, as a service to 
readers of Wisconsin Architect. 
Publisher assumes no 
responsibility for errors or 
omissions. When writing to 
advertisers, tell them you saw 
their message in Wisconsin 
Architect. They want to know. 


104 East Mason St. Milwaukee, Wisconsin 53202 


For Service 


CALL: 1-(414)-272-1255 


DCO HAVDOVIGCOH 
OITIMmO—-170mMm<OD 
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DOLAN & DUSTIN, INC. 
CONSULTING ELECTRICAL ENGINEERS 

1011 N. MAYFAIR RD WAUWATOSA, WI 53226-3448 
(414) 774-4543 FAX (414) 774-4579 


/ 


Electrical Power - Primary & Secondary Distribution 
Lighting Design + Security & Communications Systems 
Grounding + Emergency Generation ¢ Uninterruptible Power 


am FJA CHRISTIANSEN 


ROOFING CO., INC. 


Milwaukee, Wisconsin 


LET US SHARE OUR ROOFING EXPERIENCE WITH YOU 
Project Review @ Job Site Investigations ¢ Budget Pricing 
Scott K. Christianson 414-445-4141 FAX 414-449-4748 


BERT FREDERICKSEN, INC. 
CONSULTING ENGINEERS 
3245 North 124th Street Brookfield, Wisconsin 53005-3112 
TELEPHONE 781-9070 (414) 


HEATING + VENTILATING + AIR CONDITIONING 


Bert Fredericksen-Chairman John Fredericksen-President Bert T. Fredericksen-V. President 


Geotechnical Enginecrs 


Soil Borings 
Materials Testing & Inspection 


Menomonee Falls, WI 53051 e (414) 252-3300 


Strass-Maguire & Associates, Inc 


CONSULTING * STRUCTURAL * INDUSTRIAL * ENGINEERS 


9000 N. DEERBROOK TRAIL, SUITE #110 


Sx 
SAS, MILWAUKEE, WI 53223 
£ n J #414/354-4046 FAX 414/354-5008 


> 
6, y 


ARNOLD AND O'SHERIDAN, INC 
CONSULTING ENGINEERS 
Structural Electrical 
Mechanical Civil 


608¢271°9651 
815 FORWARD DRIVE MADISON, WI 53711 


—/_ 


41497836130 
4125 N. 124TH BROOKFIELD, WI 53005 


Wausau, WI (715) 845-1333 
Green Bay, WI (414) 435-2488 


a 


Associates, Inc. + Consulting Engineers + Electrical and Automation Specialists 


+ Lighting Design © Instrumentation and Controls 
e High, Med, Low Voltage Design + Automation 


* Systems Design e Testing 


Meeting Room AV Systems Design 


Need more help when you design ©OO 
= 


meeting rooms using AV, video or 
computers? Call Mr. Flint Bridge at 
Midwest Visual. (414) 784-5880. 


[S Samer é 


ontract 


Lt 
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Turniture 


4910 Frontage Rd., Sheboygan, WI 414-452-4555 
Specializing in Hospitality, Healthcare, and Dormitory Casegoods 


Gorski and Associates 
Professional CAD Services 
Point Line and AutoCAD 


2671 Bruce Parkway/McFarland, WI 53558 
(608) 838-6033 


Audubon Court 
333 West 

Brown Deer 
Road 

Milwaukee 
Wisconsin 

53217 
414-352-3444 
Fax 414-352-6847 


ELEMENTE 
pone 


The Ultimate in Kitchen and Bath Cabinetry 


MILWAUKEE BLUEPRINT SERVICE 
7526 W. Appleton Ave., Milwaukee, WI 53216 


Fast Diazo Printing + Specs + Supplies 
Free Pick-Up and Delivery with Minimum Order 


(414) 464-2350 1-800-686-2350 


LA FORCE 


CUSTOM FRAMES . 
MADE TO YOUR DESIGNS 


N 


Expertly engineered hollow metal frames, made to 
your specifications. Select any door height, profile, 
face dimension or jamb depth you want. Count on 
us to provide what you need. 


@ Hollow Metal Doors & Frames e Toilet Partitions 


@ Wood Doors e Toilet Accessories 


© Builders Hardware 


LA FORCE 


Hardware & Manufacturing Co. 
1060 W. Mason St., Green Bay, WI 54303 
(414) 497-7100 


THE REPUTATION YOU CAN BUILD ON 


® Building Specialties 
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DES- i GIN 
ENCENTIVES 


a financing, funding and rebate program to encourage 
energy-efficient commercial & industrial facilities design. 


Financing at prime rate to implement the most energy-efficient 
options during construction. 


Funding for 50% (up to $2,500) of engineering costs for the study 
ye of alternate, more energy-efficient options. 


Rebates (maximum $75,000) for the implementation of the most 
oa energy-efficient options. 


PLUS the long term savings accrued due to lower energy costs 
Ma generated by state-of-the-art technologies. 


Eligibility...All existing retail gas or electric commercial and 

L industrial customers of WPS and new commercial and industrial 
customers who are planning or are involved in new construction or 
upgrading of facilities may qualify for the program. 


For a full explanation of the DESIGN INCENTIVES program, call 
(414) 433-1719 and ask for DESIGN INCENTIVES. Or, write Wisconsin 
Public Service Corporation, DESIGN INCENTIVES-MARKETING, 
Dept. 60N, PO. Box 19001, Green Bay, WI 54307-9001. 


Without Limits 


No matter what your aesthetic vision, 
J.W. Peters can bring it to life. . .with versatile, 
economical precast architectural concrete. 

At our newly enhanced 53,000 sq. ft. ar- 
chitectural facility in nearby Algonquin, IIl., we're 
doing exciting things with precast concrete. In- 
corporating the latest colors and aggregates. 
Making efficient use of stone and masonry 
veneers. Casting the vivid patterns and geo- 
metries today’s architects and developers 
demand. 

Midrise or highrise, J.W. Peters can 
deliver, on time, and on budget. If you can 
visualize it, we can cast it. 


Architect: Loebl, Schlossman & Hackl 
Engineer: Stefanos Associates, Inc 
General Contractor: Harbour Contractors, Inc. 


34212 West Market Street + Burlington, WI 53105 + (414) 763-2401 
(312) 782-4691 (Chicago) Ħ (414) 272-7222 (Milwaukee) 


Í 


nd intl eS 


